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Early results
Campaign goal: Create public awareness of 
the financial crisis facing Bay Area transit 
agencies and how this crisis might affect Bay 
Area residents.

Key performance metric: impressions (the 
number of times your content is displayed, no 
matter if it was clicked or not)

Early results: We’re seeing a strong 
performance, having generated over 3.5 million 
impressions so far across four platforms and in 
three languages.



Top performing ads

Facebook feed Instagram feed Instagram Stories Reddit



Key objective
Present a unified message from all Bay Area 
transit agencies.
• All Aboard Bay Area website

• Support Transit page
• FAQs page

• Organic social media
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