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CAMPAIGN GOALS
METRICS

• Website visits
• Calls to FasTrak

Customer Service 
Centers

• Payments received

Website visits

• Website visits
• Calls to FasTrak 

Customer Service Center

Application submissions
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KEY INSIGHT: VIOLATIONS BY ZIP 
CODE
Highest incidence of toll violations (by ZIP) in 
Solano County/I-80 corridor, Hwy 4 corridor 
and I-880 corridor

Many areas with high toll violation counts are 
congruent with Equity Priority Communities 
(33% of violations sent to addresses in EPCs)
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MESSAGING

Vehicle owners with overdue, unpaid tolls and penalties need to pay 
now. Payment assistance may be available.

Take immediate action to avoid 
withholding of your vehicle 
registration by the DMV or being 
sent to collections.

Eligible, low-income drivers can apply 
for a payment plan.
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DESIRED ACTIONS
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STRATEGY

Generate awareness region-wide with a 
robust media campaign that emphasizes 
need to take action.

Ensure targeted support and multicultural 
messaging in Equity Priority Communities 
and limited English proficiency audiences.

1

2
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JULY – NOVEMBER : Payment P lan Available
Regiona l Awareness1
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JULY – NOVEMBER : Payment P lan Available
Localized and Multicultura l Support2
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CAMPAIGN AND MEDIA TIMING



10ESTIMATED ALLOCATION OF $1.4M 
BUDGET
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Bay Area Toll Authority

For more information contact:
Lysa Hale
lhale@bayareametro.gov

https://mtc.ca.gov/about-mtc/authorities/bay-area-toll-authority-bata
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